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Abstract

Nowadays, everybody knows the importance of the banks marketing, in spite of this
fact the Islamic Banks till now do not give the marketing process the required
attention for many reasons, but the main reason is the mentality and perception of the
administration. So in order to make the Islamic Banks affect the role of their bank
marketing department, they have to put certain Islamic rules for all aspect of
marketing process; that is because the main frame that they work within is the
Islamic Law (Shari’ah).

There is no doubt that the science and art of marketing have many elements and
rules, that is why we have to put these elements and rules in the right direction, also
we have to work to develop these elements and rules to suit the nature of Islamic
Banks, in addition, we have to establish policies and strategies designed especially
for the Islamic Banks, and not to adopt policies and strategies from the conventional
banks with some small modifications. The importance of Marketing Islamic Banks is
not only from Economical point of view, but it is also have social and cultural
aspects that can be achieved through successful marketing process, and that will lead
to vital role of Islamic Banks in building up the entire society, which will leads to
pioneer organizations to develop the entire economy and be reliable organizations.
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